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1 INTRODUCTION 

This document describes the CO3 Project Web presence and external dissemination plan, 
providing details on the strategy that shall ensure awareness and high visibility of the 
activities carried out in the project. 

 

The primary goals are: 

 Widely disseminate the concept of CO3 project and the innovative solutions and 
technologies, which are developed within the project. 

 Communicate the benefits of this project to the professional media, to the target service 
beneficiaries, to professionals operating in this area, to policy decision makers and to 
other interested stakeholders. 

 Give the project relevance and visibility in order to create awareness of its deployment. 

 Communicate with other similar or complementary projects and initiatives. 

 Encourage open dialogue with relevant, non-scientific communities about the project’s 
aims, methods and outcomes. 

 Establish the project’s visual identity. 

 

The communication efforts are addressed to these key target groups: 

 Policy makers and Authorities 

 Urban Commoners/ NGOs 

 Society/General Public/ Citizens 

 Key Opinion Leaders 

 Research partners/Researchers 

 Other relevant projects and initiatives 

 

The benefits of the CO3 project will not only be relevant for the participating regions, which 
is why the project is committed to communicating and promoting the concepts widely to 
make this knowledge available to other European regions. 

The communication strategy will be carried out by use of various communication tools, 
channels and activities, all further described in this document. The activities include: 

 CO3 project Website implementation and updating 

 Twitter and Facebook account 

 YouTube channel 

 Journal publications 

 Participation to Conferences 

 Workshops 

 Presence in the press 

 Presence on European official websites 

 1 Trans-disciplinary Summer School 

 Presence on magazines 

 CO3 final event in Barcelona 
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 Video of the event 

 CO3 Open day (per year) 

 CO3 MOOC 

 Printed and online material 
 

The communication strategy is carried out on behalf of the Consortium and shall support all 
project partners’ local communication activities. For this purpose, a communication toolbox 
has been developed containing a core set of specific communication but also dissemination 
materials and guidelines. 

 

2 PROJECT OVERVIEW 

Objectives 

1. Raise awareness on the solutions, achievements, maximize public engagement and 
promote Science with and for Society paradigm. 

2. Enable citizens and non-profit communities to aggregate interests and facilitate 
grassroot collaborative approaches, based on awareness, collective intelligence, data 
sharing, commons and open policy-making. 

3. Empower citizens shaping the likes of a more open democracy, a collaborative and 
circular economy, piloting new responses to Europe’s societal challenges (such as 
employment, inclusion, education and quality of life). 

4. Gain the attention of European, national and local authorities as well as of the general 
public at large; 

5. Enable, support and multiply social innovation across Europe. 
 

2.1 Communication and dissemination  

The CO3 project will produce a Communication Plan and a Dissemination Plan.  

Communication means taking strategic and targeted measures for promoting the action 
itself and its results to a multitude of audiences. Dissemination means broadcast of an idea 
or message on a large scale to make it reach a wide audience. Where communication efforts 
will be focused around raising awareness of the project and its actions, dissemination 
activities will focus on the dissemination of results. 

The European Commission1 describes the communication and dissemination activities as 
follows: 

Dissemination is the public disclosure of the results of the project in any medium. [...] 
It is a process of promotion and awareness-raising right from the beginning of a 
project. It makes research results known to various stakeholder groups (like research 

                                                   
1 European Commission website. 

https://ec.europa.eu/research/participants/portal/desktop/en/support/faqs/faq-933.html 
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peers, industry and other commercial actors, professional organizations, policy 
makers) in a targeted way, to enable them to use the results in their own work. 

The CO3 project has divided its dissemination and communication efforts in a way where 
dissemination activities will focus on promoting scientific results to scientific target groups, 
whereas communication will mainly focus on non-scientific target groups such as general 
media and public, however, also addressing specific audiences whenever appropriate. 
However, these target groups will be addressed with different messages.  

 

Mission: The CO3 project will build an analytical framework for studying the potential 
benefits and risks of new disruptive technologies such as Blockchain, Augmented Reality, 
Geolocation in Social Networking, Opinion Formation and Gamification and their potential 
to foster co-creation, co-production and co-management of open public services. The project 
aims to properly evaluate their social impact, identify emerging best practices, understand 
how to overcome legal barriers, individuate metrics for a long-term sustainability plan and 
define appropriate applications. 

The Communication strategy is intended for four main objectives: 

 Communication/Information. 

 Awareness raising: of citizens, general public, public servants, public administrators and 
policy in general on potentialities related to the adoption of DTs by public administrations.  

 Engagement in a two-way dialogue/Motivation: maximizing the public engagement, 
fostering co-responsibility amongst multiple actors and mutual learning. 

 Empowerment: to bring about a more direct form of democratic participation; to provide 
citizens with tools for contributing substantially to public services together with Public 
Administrations that erogates them. 

CO3 activities are aligned with principles of Responsible Research and Innovation.  

The overall work plan consists of the following work packages: 

WP 1. Process design and model definition for PA/ Citizens collaboration.  
Lead: LINKS foundation. 

WP 2. Disruptive technologies for co-creation, co-production and co-management.  
Lead: FlexiGuided GmbH/LiquidFeedback 

WP 3. Stakeholders engagement and Pilot implementation.  
Lead: DAEM - Dimos Athinaion Epicheirisi Michanografisis 

WP 4. Evaluation of Pilots. 
Lead: OLA - Anoichto Ergastirio Athinas - Open Lab: Athens (OLAthens) 

WP 5. Impact Assessment and Business plan.  
Lead: UNITO - University of Torino  

WP 6. Dissemination, Communication, Exploitation. 
Lead: FUB - Fundació Universitaria Balmes 

WP 7. Project Management. 
Lead: UNITO - University of Torino 



 

 
 

3 COMMUNICATION STRATEGY 

The communication activities must be founded on a set of overall objectives and address 
relevant stakeholders in a strategic and targeted way in order to maximize the effect of the 
communication efforts. The first step is therefore to define a communication strategy, 
identifying the objectives and key messages, as well as the key stakeholders to be targeted 
along with the overall communication lines.  

3.1 Communication objectives 

The overall communication objectives are to reach out to the broader public including 
decision and policy makers, interest organizations, etc., in order to promote project actions 
and impact. More specifically, the communication activities have the following objectives: 

 Establish the project’s visual identity. 

 Give the project high relevance and visibility in order to create awareness of its 
deployment. 

 Encourage open dialogue with relevant, non-scientific stakeholders about the project’s 
aims, methods and outcomes. 

 Communicate with other similar or complementary projects and initiatives. 

3.2 Target audiences 

The communication efforts are addressed to these key target groups: 

 Policy makers and Authorities 

 Urban Commoners/ NGOs 

 Society/General Public/ Citizens 

 Key Opinion Leaders (Social Media Concept-related Influencers) 

 Research partners/Researchers 

 Other relevant projects and initiatives 

In order to optimize communication and dissemination efforts, it is important to identify and 
define the target audience. The target audience includes all stakeholders/groups of people 
that could have an interest in the activities and results of CO3 project. The reasons for their 
interest may vary, and be professional, personal or scientific. 

Communication activities shall focus on the target audiences, mostly non-scientific 
stakeholders relevant to the project, but overlaps to the main target audiences for 
dissemination will occur in the project’s online presence with website and social media. 

For communication activities, the target audiences will mainly be present in the first field, 
whereas dissemination activities will focus on the field of implementation science. For 
communication purposes, the key target audiences have been identified as follows: 
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Target audience Dissemination 

Policy makers and Authorities Dissemination will focus on developing contacts in 
these organizations, encouraging them to engage in 
CO3, and raising awareness on the benefits of CO3. 
For this reason, it is planned to build an intense and 
continuous communication between the 
consortium and the Policy makers and Authorities 
through most of the dissemination means. 

Urban Commoners/ NGOs The strategy is to identify specific issues. This will 
allow regional and European actors to engage 
together on specific CO3 themes. The Urban 
Commoners and NGOs will be invited to workshops, 
will have access to presentations and scientific 
publications or newsletters. 

Society/General Public/Citizens Focus on the benefits to be gained. Apart from 
dedicated target groups CO3 will also be reachable 
for an interested wider public, mainly through its 
website and social media such as Twitter or 
Facebook. 

Key Opinion Leaders (Social Media Concept-related 
Influencers) 

Leveraging on social media influencers to rapidly 
reach visibility, engaging content consumers and 
feeding future concepts ambassadors mainly 
through aimed threads on social media. 

Research partners/Researchers Disseminating the innovation methodology. Focus 
on links and synergies with other regions and 
regional actors. CO3 results will strongly contribute 
to the production of empirical evidence in the field. 
Dissemination through journals and presentations in 
academic conferences is crucial. 

Other relevant projects and initiatives Focus on the benefits to be gained. Other relevant 
projects and initiatives will be constantly informed 
and able to deepen the results knowledge by a rich 
set of tools (newsletter, brochure, presentation, 
scientific publications, videos, etc.). 

 

The tone of all CO3‐related communication is polite but not too formal. Nevertheless, a Style 
Protocol as well a Crisis Management Protocol will be developed in order to correctly define 
the Content Strategy that will rule both the Communication Plan and the Dissemination Plan. 

3.3 Languages 

The main dissemination language will be English. However, the project seeks to achieve the 
greatest possible impact in different countries. The project will rely on each partner for 
decision about the localization of the main dissemination materials, including specific 
language to use, and even the possible adaptation of materials for local requirements. Each 
partner will be responsible for creating the dissemination contents for their specific cases. 
The project will keep an archive of all partners’ materials, both for accountability and to 
make them available to the consortium. 
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3.4 Keywords and hashtags 

Nowadays - besides the institutional concept-dissemination intention – pursuing any 
nominal word control it’s beyond individual or corporate efforts. In order to maintain goals, 
reach level and brand correlation, those are the updated keywords as usable, measurable, 
capable to be monitorized hashtags. 

#CO3project  

#H2020  

#CO3implementation  

#CO3DisruptiveTechnologies  

#CO3Blockchain 

#CO3AugmentedReality   

#CO3Geolocation 

#CO3SocialNetworking 

#CO3OpinionFormation 

#CO3Deliberation 

#CO3Voting 

#CO3Gamification  

#CO3CoCreation 

#CO3CoProduction  

#CO3CoManagement  

#CO3OpenPublicServices 

#CO3SocialImpact  

#CO3BestPractices 

#CO3BigData 

#CO3OpenData 

#CO3Health 

#CO3GDRP 

#CO3Privacy 
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4 COMMUNICATION AND DISSEMINATION CHANNELS 

The Consortium will make use of the channels listed below. 

4.1 Website 

The CO3 project website is the main and central communication hub of the project, as it is 
considered the right channel to reach all stakeholders and to communicate the projects’ 
outcomes and activities regularly according to its progress.  

Maintenance activities related to the website encompasses distribution of facts and news 
about the project, along with the project’s progress. The website also provides contact 
details for all project partners in order to facilitate cooperation and knowledge sharing within 
and beyond the Consortium. 

Specifically, the Website will include a blog with the CO3 approach & solutions and an online 
knowledge base presenting all project outcomes in a concise and reader-friendly manner, 
multimedia content such as videos to give wide visibility to the opportunities for 
collaboration offered by the platform, as well as background information about the project, 
a section presenting the pilots, deliverables and documents, events and news. All public 
deliverables will be published on the project’s website. 

Conferences and events related to the project will be included to the CO3 website. On the 
subpage “event calendar”, all upcoming and former events relevant for the Consortium will 
be displayed. 

The public section will include customized (language, content selection) sections tailored to 
each involved target group. Indicators: number of access, number of posts and video 
published. 

All other communication channels and means will lead the audience to the website. 

URL: www.projectco3.eu 

4.2 Social media 

Social networks will be used to flank dissemination efforts in order to reach a wider audience 
and to facilitate the dialogue with relevant stakeholders. 

Twitter 

A Twitter account has been created under the username @co3Project. Twitter has been 
chosen as the project’s social medium as it is dynamic and still widely used for professional 
purposes. In addition, several of the project’s key stakeholder groups are active on Twitter, 
e.g. authorities, other EU funded projects, researchers, etc. 

The content will be a mixture of project news also portrayed on the website, retweeting of 
relevant posts from the project partners or other stakeholders, as well as small updates from 
the project’s activities.  

Visibility growing means not as much due to bad intentioned accounts (spammers, trolls, 
followers sellers), meanwhile an engagement growth rate linked to a visibility growth rate 
will ensure a measurable, credible metric and a valuable KPI. 
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The project and the Consortium, announces updates and direct their messages to the 
attention of relevant stakeholders by the use of hashtags and handles @EU_H2020.  

Relevant hashtags for tweets related to the CO3 project are the ones listed in Section 3.4. 

Youtube 

A YouTube channel has been created under the username CO3 project. Augmented Reality 

offers an outstanding visual experience that can be vehiculated at its best by video. The 

content will be a series of short mockup Augmented Reality clips will visualize the value 

proposition representing the possible impact on bureaucracy, for example narrating the 

experience of users that interact with each other. Continuity is key in social media and by 

that means, new documentary videos and live streaming are intentended to be remixed, 

coproduced and performed. 

Facebook 

In an effort to reach a broad audience while showing that CO3 project is a dynamic and active 

project, and to encourage open dialogue with stakeholders, a Facebook account has been 

created under the username CO3project Facebook account. The content will be a mixture of 

project news also portrayed on the website, posting relevant information from the project 

partners or other stakeholders. 

As happened with YouTube management, continuity is need in Facebook. Due to Facebook's 

API malperforming of Youtube videos, uploading and video curation will be particularly 

managed. 

Relevant hashtags for posts related to the CO3 project are listed in Section 3.4. 

4.3 Project Newsletter 

A periodic newsletter will be released on the CO3’s website. All public deliverables will be 

published on the project’s website. A Final Report, targeted at a wider audience, will be filled 

in from the content of the deliverable.  

Indicators: 2 annually, 1,000 subscriptions to the newsletter; one infographic distributed per 

year.  Among the others, OLA plans their periodic participation with the publication On OLA 

project newsletter. 

4.4 Other Media Release 

Tailored press releases will be designed to be distributed to press, mass media, websites, 

newsletter, etc. with the goal of promoting a broad awareness of the project updates, 

publications and/or events via media portals of partners and supporters. This 

communication activity will be carried out at overall and local levels at the point of any 

newsworthy development in the project and in connection with the announcement of 

workshops and conferences. 
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A Press Campaign will be activated through newspapers/magazines as well as through 

institutional publications of partner organizations, as they will activate their own 

communication channels.  

Among the others, OLA plans their periodic participation to a web radio show on the 

webradio Metadeutero, IRI plans to use their video resources and to publish on Etudes 

Digital (a periodic publication on Digital Studies). Torino plans to use communication means 

through Torino Social Impact, a hub focused on a multiple-stakeholder strategy to generate 

social impact while tackling, in a diversified way, the most compelling urban challenges. 

Indicators: At least 6 media releases per year. CO3 aims at involving through the Press 

Campaign and the distribution of the leaflet at least 1,000 sites (e.g.s retailers).  

Torino Social Impact: 20 local stakeholders. OLA web radio show, 2 radio appearances 

(online) during the project. IRI video resources, 6 impacts during the project. 

4.5 Printed and online material 

Communication activities will be supported by means of materials like projects posters, 

informative flyers, and brochures with one infographic distributed per year. For reasons of 

economy and avoiding waste, however, these materials will be produced as digital 

documents and on and recycled paper and in a cost-effective design as required. A leaflet 

with a QR Code that allows to connect the Prototype and an Augmented Reality marker, will 

be produced. 

A first brochure will be drafted and prepared for publication in PDF about 12 months after 

project start, once first consolidated results from the project activities have become 

available. The brochure will consist of text targeting a wide audience with one infographic, 

photos and key concepts and messages. At least two further brochures will be produced 

towards the end of the project duration, supporting dissemination of the project’s 

achievements and featuring extensive coverage of pilot cities. 

In the CO3 repository, different digital documents and presentations will be available for 

project partners to use for various communication and dissemination purposes.  

Presentations count a general slide deck (PowerPoint presentation) with slides to pick and 

choose from according to needs and target groups, a one-pager presentation of the project 

and other shorter presentations. Information useful for presentations, such as the project’s 

key messages and the strengths of the CO3 project. 
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5 OTHER ACTIONS AND CHANNELS 

The Consortium will make use of the channels listed below. 

Academic / scientific publications 
Project partners are encouraged to use research results for authoring academic journals. All 
academic partners have the dedicated interest in publishing project results in high- ranked 
academic journals. Each study phase will produce new knowledge and empirical results that 
may be used for submitting academic articles to journals. A number of scientific papers per 
year will be submitted to academic and practitioner journals. 

Conferences and events 
The activities and results of the project will be communicated at relevant international, 

national and regional conferences and events. The consortium partners of CO3 project are 

often invited as speakers at this type of conferences and events and will have ample 

opportunity to present the project and its outcomes to a large number of people interested 

in the above-mentioned fields. Thus, congresses and events in similar fields provide a sound 

basis for CO3 project to reach its main target groups for the communication and 

dissemination efforts. For this purpose, a list of relevant conferences and events has been 

created and distributed to all partners. Furthermore, these conferences and events will 

include to the CO3 website. On the subpage “event calendar”, all upcoming and former 

events relevant for the Consortium will be displayed. The complete list of relevant scientific 

and non-scientific conferences, events and journals will be available in the CO3 shared 

repository. 

CO3 International workshops 

CO3 will organize 2 international workshops, to enhance visibility of project results and 

progresses, to attract interests of scientists and to create awareness in the scientific 

community.  

CO3 Co design workshops 

Co design workshops will be intended also for industrial involvement (such as Blockchain 

start-ups). Design workshops involving public servants and citizens will be carried out in the 

collaboration with the CO3 Pilots. These workshops will aim to: 

 Provide stakeholders with the knowledge and understanding of applying CO3 
technologies required to facilitate their creativity and enhance their capabilities for the 
co-design;  

 Facilitate the co-design process, using design methods. 

Trans-disciplinary Summer School  
CO3 plans to organize one trans-disciplinary Summer School, designed as ‘living labs’ to bring 

together students, young researchers, and junior professionals from the broad range of 

disciplines required (Computer Sciences, Social Sciences, Economics, Law, etc.).  

 

Pilots 
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Prototypes of service components and mobile app will be designed to be applied and 

demonstrated in the pilots. Communication strategy will include the design and 

dissemination of publicity materials (online and offline) in community centers, shops, 

administration offices, local papers, and via existing social media sites with wide reach of 

target groups. As Indicators, 100 people in the Launch events, in all 3 Pilots. 

Final CO3 event 
The project will plan, carry out and host a final event. The final CO3 event to be held in 

Barcelona, with an international impact, to summarize and disseminate CO3 efforts, findings 

and international alliances. The conference will gather all partners and boards, scientific 

representatives from the CO3 countries, policy makers, European organizations and a wide 

selection of stakeholders. A video of the event will be produced and published on the project 

website.  

MOOC 
The project will plan, carry out a MOOC. FUB will design a massive open online course on 
CO3, intended for academics as well as public administration, citizens, professionals, and 
members of the public who are interested in learning about the field. MOOCs have become 
an attractive way to keep up with lifelong learning. The MOOC structure includes tree 
independent NOOCs (Nano Open Online Courses). 
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6 DETAILED PLAN OF COMMUNICATION AND DISSEMINATION ACTIVITIES 

The target audiences are diverse in nature, and therefore should be approached through 
different channels and activities. The core of the CO3 project blends technical and social 
impact.  The most appropriate channels have been selected to reach each target audience 
according to the target group. 
 

Target group Communication channel How often / 

indicators  KPI 

Responsibility and task 

division 

Policy makers, 

authorities 

Policy briefs and papers  

 

1 Annually during 

the project 

Coordination: UNITO 

All partners contribute as 

relevant (e.g. to 

communicate important 

outputs/results in WPs). 

Urban 

Commoners/ 

NGOs   

Project Newsletter  

 

2 Annually  

1,000 subscriptions 

to the newsletter. 

One infographic 

distributed per 

year 

 

 

Editor: FUB 

All partners contribute as 

relevant. 

All partners provide 

potential people to send 

it to and anyone 

interested can subscribe 

through website.  

 

OLA project newsletter 

 

1 Annually  

500 subscriptions 

to the newsletter 

Editor: OLA 

Society/General 

public/Citizens  

Press releases  2 Annually during 

the project 

FUB prepares template 

and writes general press 

releases. 

All partners adapt and 

translate press releases 

to national context and 

disseminate to national 

media 

Media reports or 

appearances (articles, 

interviews, online 

reports, IRI video 

resources, etc.) based 

on press releases and 

66 media 

appearances (incl. 

online) during the 

project.  

10 / WP leader 

partner  
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other activities in each 

country. 

 

10 / general 

partner  

OLA web radio show, in 

webradio Metadeutero 

2 radio 

appearances 

(online) during the 

project 

Coordination: OLA 

Social media Twitter/ 

YouTube/Facebook 

Regular posts as 

relevant in the 

project.  

Twitter 5 tweets a 

week. YouTube at 

least 200,000 

cumulative views 

at the end of the 

project. 

Facebook 5 posts a 

week, 3,000 Likes 

per year 

Coordination: FUB. 

All partners contribute as 

relevant (e.g. to 

communicate important 

outputs/results in WPs). 

Web Site 

  

 

Website regularly 

updated; 

maintained for the 

3 years of the 

project. 

Page hits 20000 

during the project  

Incoming links 65 

during the project 

FUB 

Key Opinion 

Leaders (Social 

Media Concept-

related 

Influencers) 

Press releases  2 Annually during 

the project 

FUB prepares template 

and writes general press 

releases. 

All partners adapt and 

translate press releases 

to national context and 

disseminate to national 

media. Direct content 

curation (presentation, 

interview)   
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Media reports or 

appearances (articles, 

interviews, online 

reports, IRI video 

resources, etc.) based 

on press releases and 

other activities in each 

country. 

 

66 media 

appearances (incl. 

online) during the 

project.  

10 / WP leader 

partner  

10 / general 

partner  

Direct content curation 

(presentation, interview)   

OLA web radio show, in 

webradio Metadeutero 

2 radio 

appearances 

(online) during the 

project 

Coordination: OLA 

Social media Twitter/ 

YouTube/Facebook 

Regular posts as 

relevant in the 

project.  

Twitter 5 tweets a 

week. YouTube at 

least 200,000 

cumulative views 

at the end of the 

project. 

Facebook 5 posts a 

week, 3,000 Likes 

per year 

Coordination: FUB. 

All partners contribute as 

relevant (e.g. to 

communicate important 

outputs/results in WPs). 

Direct content curation 

(presentation, interview)   

Web Site 

  

 

Website regularly 

updated; 

maintained for the 

3 years of the 

project. 

Page hits 20000 

during the project  

Incoming links 65 

during the project 

Coordination: FUB 

Research partners 

/ Researchers / 

Academics 

Project brochure  

 

1 Annually Coordination: UNITO 

Research reports: WP 

leaders  

Academic publications 

(posters,sessions, 

conferences, etc.)  

Min. 35 during the 

project 
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Mixed stakeholder 

groups  

Conferences and events  

(list on CO3 website) 

 Coordination: FUB 

All partners contribute 

CO3 workshops  

(Design workshops will 

be carried out in the 

collaboration with 

Pilots) 

4 during the 

project 

Coordination: LINKS/OLA 

Trans-disciplinary 

Summer School  ('living 

labs') 

4 during the 

project 

Coordination: OLA 

Pilots 4 during the 

project 

Coordination: OLA FUB 

contribute 

MOOC 1 at the end of the 

project 

Coordination: FUB 

All partners contribute 

Final CO3 event 1 at the end of the 

project  

Coordination: FUB 

All partners contribute  

  

6.1 Partners’ individual communication plans 

An active communication effort from all project partners is crucial for the success of the 
communication and dissemination results.  
Therefore, all CO3 partners should share their dissemination activities and individual plans 
for their activities, including stakeholders and suitable channels and tools for reaching out 
to them. 

6.2 Expert advisory board (EAB) 

The project consortium works closely with an EAB to ensure wide applicability of the 
project’s results. The External Advisory Board provides advice to CO3. The members of EAB 
are: 

 Herwig Hofmann - Université du Luxembourg  

 Guido Smorto - Università degli Studi di Palermo 

 Silke Helfrich - The Commons Strategies Group 
 Yannis Charalabidis  - Public sector innovation 

 Franck Cormerais Université Bordeaux Montaigne  

6.3 Responsibilities 

The team of Work Package 6 "Dissemination, Communication and Exploitation" is 
responsible for the project's communication planning. It will be executed in cooperation with 
the WP7 Project Management. There will be communication about the project and its 
achievements to the media, stakeholders and programme partners. WP6 provides the 
project partners with communication tools, like posters or informative flyers. The partners 
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are expected to provide content on the website/social media (short updates and news posts) 
and share their work package research results. Partners are also expected to make use of 
their existing and relevant media and stakeholder contacts to spread the CO3 messages. 

6.4 Information on funding 

Any communication activity related to the action (including in electronic form, via social 
media, etc.) and any infrastructure, equipment and major results must display the EU 
emblem. 

The European emblem (flag) shall be associated to a sentence. The most standard one is 'Co-
funded by the European Union' but we can also be more specific and indicate the name of 
the programme and project that has received funding from. However, the contract’s number 
is not relevant for an external target audience. Please, use the logo without the contract’s 
number if your target audience is external. 

 

 

Figure 1. Logo internal use 

 

 

Figure 2. Logo external target audience 
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7 THE PROJECT’S VISUAL IDENTITY 

 

The main elements of the visual brand are the logos, press releases, and the different project 
official document templates (i.e. Microsoft Word and Microsoft Powerpoint templates). 
These templates will allow an easy-to-recognize visual branding of all the documents created 
by each project member and facilitate the adaptation to specific local requirements and 
languages. 
 

Primary Logotype 
The CO3 project visual identity is composed by a logo. A logo becomes the symbol for the 
project’s identity, and at the same time, uses pre-existing symbols to do its job. If done right, 
symbols can be used to exploit the most unconscious-level of human desire, thus when 
incorporated into the logo design, symbols create associations between an idea and that 
which a project would like to represent. 
 

 

 

 

Figure 3. Primary Logotype 

 

The symbol shows circles. The form is symbolising the letter C but also, cooperation between 
different entities and the sharing of knowledge.  
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Figure 4. Secondary Logotype 

 

DON'T skew the logo or logo background. 

 

Figure 5. Improper Usage 

 

Stacked Logo minimum size: 

100 pixels 

1.4 Inches 

3.5 cm 

Horizontal logo minimum size: 

300px 

4.2 inches 

10.6 centimeters  

The colours were chosen with a specific focus. The Green, the color of renewal and energy, 
is associated with meanings of growth, harmony, freshness, balance, safety and 
environment. Green is also traditionally associated with finances. The blue colour It is 
associated with depth and stability. It symbolizes trust, loyalty, wisdom, confidence, 
intelligence, faith and truth. 
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Colour Hexadecimal code RGB 

Blue 3752F5 55-82-245 

Green 12FFC6 18-255-198 

 

Project Website www.projectco3.eu 

 

Figure 6. CO3 Homepage   
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Social Networks 

 
Figure 7. CO3 on Twitter-  @CO3project 

 

 
Figure 8. CO3 on Facebook -  CO3project 
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Resources 
 

 
Figure 9. Work Packages map 

 

 
Figure 10. Partners map 
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Figure 11. Press Release 
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Figure 12. Poster option 1 
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Figure 13. Poster option 2 

 

 


